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Customer Experience Speaker & Content Creator

Called "The Queen of
CX" by Meta

- Host of The Modern Customer Podcast - Founder of CXOHouse.com
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CLIENT CASE STUDY

salesforce

Event Partnership and
Multi-Channel Campaign

Salesforce Connection

At Salesforce Connections, Blake partnered with Salesforce to produce
two in-person podcast episodes and a street-style interview. Multiple
video and image posts extended the event across social media, driving
audience engagement long after the live experience.

1 PUBLISHED CONTENT PLACEMENTS

Podcast content, event videos, social posts and newsletters

OVERALL CAMPAIGN PERFORMANCE

57.6K

IMPRESSIONS

47.8K

EMAIL SENDS

48.5K

ARTICLE AND VIDEO VIEWS

467

SOCIAL ENGAGEMENTS

* Click any image to view the featured content.

#SalesforcePartner #CNX26 #Salesforce #AgenticAl #Al
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This video is sponsored by Salesforce.

This week on The Modern Customer Podcast, Amber Armstrong, CMO of
Agentlorce Applications at Salesforce, joins me for a conversation recorded live
at Salesforce Connections

Everyone is talking about Al agents. But according to Amber, the biggest
question customers are asking is surprisingly simple:
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My thoughts from Day One at Salesforce Connections

"Where do | start?”

We discuss what's separating companiés seeing real results from those still
stuck in experimentation, why data readiness matters more than most people

The biggest story at Salesforce Connections isn't email marketing. It's that
storce is quie rming its marketing stack into a digital workforce

realize, and how Al agents are helping marketers engage customers, génerate
pipeline, and focus more on strategic work.

nals a shift from marketing automation to

As Amber explaing, the future isn't about reéplacing marketers. It's about giving
them the teols 1o do more of what humans do best.

#SalesforcePartner
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How Salesforce Is Bringing Al Agents Into Marketing
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CLIENT CASE STUDY
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Today, Zoom launched a new campaign called “Zoom Got It Done," featurin
Kate McKinnon from SNL.

Zoo m G ot It Do n e ca m pa i g n I love how Zoom brings culture and Al together while showcasing its suite o

offerings, including its customer service technology.

Whatever work throws your way, Zoom gives you the tools to get it done.

Learn more https://inkd.injgyZ-8kmS

One Sponsored Video.
Five Social Platforms.

Blake brought Zoom’s campaign into the social conversation through video
content shared across LinkedIn, Instagram, YouTube, TikTok, and X.

Combined Social Following

8 1 K+ Reach an established cross-platform audience that includes senior

CX executives, business leaders, and decision-makers across
LinkedIn, YouTube, X, Instagram, and TikTok.
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CLIENT CASE STUDY

aWS AMAZON WEB SERVICES - Connect Customer
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Event Partnership and
Multi-Channel Campaign

At CCW, Blake partnered with AWS to record an in-person podcast and

create event content shared across Linkedln, YouTube, X and Substack.

PUBLISHED CONTENT PLACEMENTS
Podcast content, event videos, social posts and newsletters

15

OVERALL CAMPAIGN PERFORMANCE

45.3K

IMPRESSIONS

48.5K

ARTICLE AND VIDEO VIEWS

23.5K

EMAIL SENDS

365

SOCIAL ENGAGEMENTS
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CLIENT CASE STUDY
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Brands are moving quickly to scale Al, but the real opportunity is using it to
improve customer experience while keeping people al the center.

I'm joining Susan Ganeshan, CMO at Emplifi, for a two-part webinar series this
September exploring the future of CX.

we'll talk about where Al adds real value, where humans still matter most, and
how customer conversations can become a measurable driver of business

growth.

Both sesstons are free, Save your spot and join the conversation!

Webinars and Multi-Channel
Content Series

¥ September 2; The Next Generation of CX: Al at Scale, Humans Where It
Matters
4 https:/finkd.infgsui3CHQ

‘¥ September 10: From Reactive Support to Rewvenue Driver: Turning Customer
Conversations Into Growth
4 https:/finkd.infaQmVKNPk
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ed Al, CX, and marketing leaders where they really are with Al. The results

WEBINAR: SEPTEMBER 2 & 10, 2028 | 11AM EDT/SPM CEST

The next

ENGAGED CX AUDIENCE Connected with CX, Al and marketing leaders. generation of CX

SALES-RELEVANT INSIGHTS Turned live audience feedback into targeted follow-up opportunities.

®» emplifi

EXTENDED CAMPAIGN REACH Two social videos and a newsletter kept the conversation going. B e oern custamr

The Mext Generation of CX: Al at Scale, Human Connection, and

for the upcoming webinar here
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The Next Generation of CX: Al for Scale, Humans Where It Matters
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Customer care is no longer just a support function.
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Sponsored Podcast and Multi-Channel Content Campaign

Turn one executive conversation into a coordinated thought-leadership campaign reaching Blake’s audience of senior CX
executives, business leaders, and decision-makers.

120K+ Combined Social Followers and Newsletter Subscribers 500+ Episodes Published
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MULTI-CHANNEL DISTRIBUTION AND PROMOTION
e YouTube * Spotify « Apple Podcasts * Dedicated Website Episode Page ¢ Substack Newsletter Feature ¢ X Post

e LinkedIn Newsletter Feature ¢ LinkedIn Post ¢ Additional LinkedIn Podcast Clip

* Click any logo to view the sponsored podcast.
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LinkedIin Content

As a LinkedIn Top Voice, Blake connects brands with senior CX and business leaders through trusted, high-value

content—including videos, image posts, newsletters, live events, and webinars.
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Customer service is
one of the toughest..

CC 168 © 16
Video

Short-form video on
trending CX topics.

Slashed tire. Dead battery.
Stuck on the side of the...

EC 45 ©38
Product Video

Brand-focused storytelling
for your product.
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Many companies dive into Al with big expectations, but the hype often
leads to disappointing results, Despite 34% of businesses using Al, only a
few see the value they had hoped for. ..more

nextiva

Defuse the
Al hype for
real-world
CX success.

Get the Gartner® report
for crucial insights!

Download the report

E U@ Christopher Brooks and 15 others 1 commen t

Image Post

High-impact static posts
with data and visuals.
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I've known Ginger for 17 years, and joining her on the recent
#CXGreenRoom is an honor. We had a great conversation about what it
truly takes to prioritize customer experience in every customer ..maore

Genesys + Follow
292,503 followers

4mo - @

Futurist Blake Morgan is joining us in the #CXGreenRoom to discuss
insights from her new book, ¥ "The 8 Laws of Customer-Focused
Leadership." ¥ ...more

Previously live

The New Rules of /
Customer-Centric Leadership 8

>

Watch now

ent ended
The New Rules of Customer-Centric Leadership
W Linkedin Live

Webinar Promotion

Drive registrations with

targeted LinkedIn promotion.

* Click any image to view the featured content.
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Podcast
Sponsorship

$10,000

Be a guest on the
podcast or leverage ad
slots for brand
exposure.

LinkedIn
Sponsored Video

$5,000

Feature your brand in a
LinkedIn video for
impactful storytelling.
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LinkedIn
Image Post

$3,500

Amplify your message
with a sponsored
LinkedIn post for

professional visibility.
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Webinars

$15K-$20K

Host or sponsor a webinar
to share insights and
connect with a targeted
audience.
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m®Content Performance & Reach

155K 46.4K

Impressions Total Followers
Past 90 days A1% vs. 90 days

Cumulative Past 90 days

TOP DEMOGRAPHICS: Industry: Financial Services (5%), Hospitals and Health Care (3%), Retail (2%), Telecommunications (2%)
Seniority: 31.4% Senior, 14.6% Director, 9% CXO, 7% VP. Company size: 19.6% have 10,001+ employees, 10% 1K-5K employees

% Email Phone

COnﬂeCt blake@blakemichellemorgan.com (347) 907-0968
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